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ABOUT STORYPATH

THE STORYPATH STRATEGY

Storypath offers both a structure for organizing the social studies curriculum and
an instructional strategy for teaching. The structure is a familiar one: the story.
The strategy is grounded in a belief that children learn best when they are active
participants in their own learning, and places students’ own efforts to understand
at the center of the educational enterprise. Together, the structure and the teach-
ing strategy ensure that students feel strongly motivated and have meaningful and
memorable learning experiences.

Originally developed in Scotland during the 1960s, Storypath draws support from
decades of experience with teachers and students. The approach has its roots in these
beliefs about children and learning:

B The world is complex and presents many layers of information. Children know
a good deal about how the world works and have a reservoir of knowledge that
is often untapped in the classroom.

B When children build on that knowledge through activities such as questioning
and researching, new understandings are acquired. Because children construct
their own knowledge and understanding of their world, their learning is more
meaningful and memorable.

B Problem solving is a natural and powerful human endeavor. When children are
engaged in problem-solving, they take ownership for their learning.

B The story form integrates content and skills from many disciplines and provides
a context for children to gain a deeper, more complex understanding of major
concepts.

AN INQUIRY APPROACH

Questioning, by both teacher and students, is a key component of Storypath.
Through the story structure and the discourse it creates, the teacher guides students
in their search for meaning and understanding as they acquire new knowledge and
skills. Your questions, and the discussions they engender, cause students to:

B ask their own questions and think critically about what they know;
B use their prior knowledge to make sense of new information;
B connect personally to important social studies concepts.

The story structure and inquiry guided by unit goals provide the framework for
students to integrate skills and complex content through problems they encounter.
As they do so, their understanding of important concepts is extended and key con-
nections are made.

2 State Studies
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THE STORY STRUCTURE

For thousands of years, stories have helped us create order and make connections
between events. Storypath’s narrative structure helps students understand concepts that
they often find difficult to comprehend in the traditional social studies curriculum.
Each Storypath unit centers on a unique and engaging story that provides a con-
crete context for understanding the social science content. This story may be based
on actual historical events, as developed in Struggle for Independence. Or the story
might instead be based on typical community or business structures, as developed in
Families in Their Neighborhoods or in Understanding the Marketplace. From all of these
structures, students develop a meaningful context for developing understanding of
the topic.

Typical structure of a Storypath unit

CREATING THE SETTING

Students create the setting by completing a frieze or mural of the place.

CREATING THE CHARACTERS

Students create characters for the story whose roles they will play
during subsequent episodes.

BUILDING CONTEXT

Students are involved in activities such as reading, writing, and research
to stimulate them to think more deeply about the people and the place
they have created.

CRITICAL INCIDENTS

Characters confront problems typical of those faced by people of that
time and place.

CONCLUDING EVENT

Students plan and participate in an activity that brings closure to
the story.

State Studies 3



Sample from: 'State Studies' | Product code: STP550
The entire product is available for purchase at www.socialstudies.com

USING THE COMPONENTS

TEACHER’'S HANDBOOK

Each Storypath unit includes a Teacher’s Handbook, which is designed to be

flexible and easy to use.

Episode Planning Guides

Each episode opens with an overview of the
instructional plan and materials needed.

Teaching Notes

Each Handbook contains detailed support
for instruction.

NS INTRODUCING THE TOY COMPANY
CREATING THE SETTING Launch the unit

THE TOY COMPANY

INTRODUCING THE TOY COMPANY page 15

bout the various departments within a toy company.

CREATING THE COMPANY FLOOR PLAN page 16

aaosid3[f

Describe the setting

from the Understanding the Marketplace unit from the Understanding the Marketplace unit

Assessment

Each Handbook contains strategies for
assessing learning throughout the unit,
as well as unit questions for review and
synthesis activities.

Teaching Masters

Masters provide nonfiction content, writing models, or other
information specific to the unit’s content. These Masters can
be copied for students, displayed in the classroom, or made
into transparencies, depending on your teaching needs.

EpisoDE 1

o
#
FLOOR PLAN GUIDE

Work in your group to make your department for the floor plan.

SYNTHESIS ACTIVITIES
Th

i 2
1. What department will your group create 52-54of this Handbook.

S 1. PORTFOLIO RESPONSE

2. Listyourideas.In thefirst column,list each feature your department willinclu d
In the second column, write why this feature is important to the department.

Department Features Importance to Department

3. On the next page, make a sketch of where each feature will be located on your
floor plan. After you make your sketch, discuss with your group why features
are located in certain places on the floor plan.

4. Decide on the best ideas and make your department’s floor plan. Make sure
everyone has the opportunity to share. Decide who will do each task on the
floor plan. A 2. INTERVIEW AN EMPLOYEE IN THE

5. Assess your work.Put a checkmark next to the things you did. TOY INDUSTRY

[ 1 offered ideas about the floor plan.

(3 Ilistened to other people’s ideas.

[ 1asked questions when | didn't understand something.
(1 disagreed in a polite way.

3 1 made positive comments to my group members.

2 1 was willing to change my ideas to help the group.

P
LR — NeP—

from the Understanding the Marketplace unit from the Understanding the Marketplace unit
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STUDENT PORTFOLIO

Students use the Portfolio to read, write,
conduct research, and complete other
activities crucial to the specific Storypath
unit. The Portfolio helps students man-
age their work throughout the unit. And
when completed, the Portfolio becomes
an authentic assessment tool.

any

; such as materials

Expenses are things a company mus

for making toys. Another expense is the cost of 1bor, or the
employees who need to be paid for their work. To go into
business, the company purchases special machines and tools for

making toys. These machines and tools are

! (scanning)

Over 19 millon chidren between
theagesof s and v ntheUS.
1y yea T T

Seventypercent of o are s0d
In Discount tores and oy Stores.
Funo wants ther toys sold in
these indsof stores.

ASAs Wbt recived 0 million
it aftertheMars Pathinder nded.

Toy: Space Baby
First Production: 30,000 toys
Costs

Price per toy
Materials
Body: fabric, stuffing, thread 5030
Clothing: fabric, buttons, thread s015 R
Head: fabric, eyes, antennas, thread  $0.55

Labor costs
Sewing $050
Adding features $050

Assembling the toy

$0.50

Other expenses
electricity, factory maintenance,

and 50 on) $2.00

ing on a price

ict? (scanning)

3. Why might a company choose
a lower price for a new product
rather than a higher price?
(making inferences)

Cost of Packaging
Total cost of Space Baby
Selling price of Space Baby
Profit for each Space Baby

from the Understanding
the Marketplace unit

mn

CREATING A COMPANY NAME AND SLOGAN
Company Name
1. Brainstorm at least three names for the company.

oATE
2. Circle the name you like best.
PRESENTING THE MARKETING PLAN

As a group, prepare a presentation of your marketing plan using the
quidelines below.

Company Slogan

1. Look at the criteria the class discussed for a company slogan.

2. Look at the word bank for ideas for descriptive words.

3. Drafta slogan. Say it quietly to yourself. How does it sound? Will
people’s attention? Will the slogan be remembered?

1. Make a list of three important ideas from your marketing plan.

2. Share your ideas with the group and select the best ideas.
3. Decide what each group member will share. Everyone should

share something.
4. Wiite down what you willshare. Give reasons for your marketing ideas.

4. Edit the slogan.

5. Practice your presentation with your group. Give feedback to one of
Your group members on the practice introduction.

Needs | Needs lots
some work | _of work

Presentation Skills Great

You shared impor

You gave reasons for yo ing choices.
’ and to the point.

You were enthusiastic about your ideas.

from the Understanding
the Marketplace unit
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CONTENT SLIDE SETS

Each unit includes sets of Content Slides that offer
flexibility in how they are used to support student
learning. The number of sets varies from unit to unit.
The slides in each set provide focused non-fiction
content and can be used for independent, paired, or
small group reading.

Students use the slides to build context and deepen their
understanding of the unit’s content. You can use the
slides as most appropriate to your situation. For those
with laptops, display the appropriate slides for student
reading and discussion or reproduce the slides as needed
for each episode for individuals, pairs or small groups.

In the overview of each episode, slide sets needed are
listed and specific suggestions are provided for how
to use the slides as you proceed through the episode.
Best practice is for the slide to be available to the
students either on a laptop in front of them or in hard
copy. Then the teacher can use a large screen to display
and support discussion related to the slide.

A “reading tips” chart in PDF format (located on the
CD) provides quick reminders of key reading strategies.
Reproduce “reading tips” for each student or group.

Note that the slides are conveniently available in a
printable format on the CD.

State Studies 5
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LITERACY AND STORYPATH

With the Storypath strategy, students deepen their understanding of major social studies
concepts. Storypath provides literacy support to help students access and make sense of
the social studies content. Students apply literacy skills such as reading comprehension,
prewriting and writing skills, speaking and listening skills, and vocabulary development.

Reading

Content Slide Sets present opportunities for students to engage in
focused content reading. Students can read the slides independently
or with a partner and listen as the partner reads.

from the Understanding
S AR oL owe — the Marketplace unit
om—
g PLASTIC ANTENNA (2)
= e
Comprehension

Questions in each Content Slide Set help stu-
dents focus on important content. Questions are

S What kincls of Sctalls doss s /dasipn labeled with suggested reading strategies.
drawing for a new toy need to

include? (understanding visuals)

Visual Literacy

Each unit offers numerous opportunities to evaluate and respond
to visuals such as photographs, maps, diagrams, and illustrations.

Reading Tips Understanding the Marketplace:
. . . The Toy Company

For easy reference, Reading Tips for using the Reading Tips

reading strategies are included on the (D. -

su idea,and then identify
details the facts and details | 2. Re
that support it

Comparing and | Useit to find

‘more deas are alike
and different.

inferences information not stated

thelines o figure out what the author i saying.

Connecting

d what

Know:

ve[p wen

information you need. | talicized or bold print words,and key ideas.
3. When you find what you'e looking for,slow down and read
carefuly.

Understanding | Useitto find 1. Think about what you want to know and what you
visuals information presented | alreadyknow.
in visual h

in 3 For example,
s maps,graphs, ook atlabels, captions, arrows,or map keys

photographs, 3. Search for the specific nformation you want.

diagrams, and 4. Put the information into words to help you understand
timelines. the visual

from the Understanding the Marketplace unit
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Writing

Throughout each unit, students complete
writing activities to prompt thinking as well
as to demonstrate what they have learned.

EpisoE 3

oate
| 104

UNDERSTANDING OPPORTUNITY COST
In a toy company, inventors have to make choices about what toys to
produce and how to make them. A company has limited resources. This
means the toy inventors have to make choices. This happens every day
in lots of ways. For example, if you have an allowance of $5.00, you know
that if you spend the money for a magazine, you can' spend it for a slice
of pizza. You have to decide what is the most important way to spend the
allowance. If you choose to buy the pizza, you give up the opportunity to
buy the magazine. This is called opportunity cost.

In your group, you selected the best idea for the toy prototype. You know
the company cannot produce every toy because this would cost the
company too much money. Read Content Card 3. What choices did FunCo
have to make?

1. What toy did FunCo choose to make?

2. Name one example of an opportunity cost FunCo might have had to
consider.

3. What toy did you choose to make?

4. Name one example of an opportunity cost you had to consider.

‘This was your opportunity cost because you did not have the resources to
do both. You had to make a choice.

S— sty nene 13

from the Understanding the Marketplace unit

Vocabulary Development

In each unit, students are exposed to specialized
vocabulary for speaking and writing. Students
create word banks in their Portfolio by recording
content words.

EpisoDE 1

L34
WORD BANK

In the first column, list economic terms. In the second column,lst jobs. In
the third column, list interesting words that describe the toy company.

Economic Terms Jobs Describing Words.

Wor t categoized an relte o the seting,

[ r— st

from the Understanding the Marketplace unit

Speaking and Listening
Students refine these skills by presenting
ideas to the class and resolving issues
through discussion and collaboration.

—
e
PRESENTING THE PROTOTYPE
As a group, prepare an introduction for your toy using the guidelines below.

1. List three important ideas about your toy. Be sure to include why some-
one would want to buy the toy.

2. Share your ideas with the group and select the best ideas.

3. Decide what each group member willshare. Everyone should share
something.

4. Write down what you will share. Keep your presentation short and
to the point.

5. Practice your introduction with your group. Give feedback to one
of your group members on the practice introduction.

Needs | Needs lots

e e
Introduction Skills Great |k ofwork

Important s shared.

‘The presentation was short and to the point.

You spoke clearly and confidzntly.

You made eye contact with your audience.

MY Sl e

from the Understanding the Marketplace unit

Reading Mini-Lessons

Use the Reading Mini-Lesson Framework on
p.62 of the Teacher’s Handbook to conduct
reading mini-lessons.

HOW TO CONDUCT READING MINI-LESSONS

]

from the Understanding the Marketplace unit
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ASSESSMENT

Each Storypath unit offers a range of options for assessing student learning.

Portfolio Assessment

The Student Portfolio provides ongoing 7 »,, o
assessment of student understanding of ORGANIZATION CHART
Use the chart below to keep track of the tasks your group completes while

unit objectives through writing and other you design and create your toy.
response activities.

Group Member(s) Scheduled Date

Task Responsible Date Completed

Brainstorm toy ideas.

Choose the best idea.

Create a sketch of
the idea.

Meet with other
group(s) for feedback.

Construct prototype.

Prepare and practice
presentation.

Give presentation.

Redesign, if necessary.

Assessment: The chart is completed including the scheduled date.

poRTFOLIO
10 Gniertmsin e akepioe —

During Each Episode —

Assessment suggestions are included from the Understanding the Marketplace unit
throughout the Teacher’s Handbook and

align with the Student Portfolio. Complex i
thinking and problem-solving abilities are (':DE:'GMNG ANDCREATING TOYS
assessed as students role-play and respond to Before s

critical events throughout the unit. b
Technology
tudents assemble in their work groups. Ifyour dassroom has the

Step 2 Before starting work, students could discuss skills for working in  ©mPute technclogy,
encourage students o use

= groups. Use the Social Skills Teaching Master on TH page 45. Discuss 1080 =0 10
MASTER the skills and provide specific examples from the classroom setting. sk i e

their pototypes.

W Be positive and respectful toward other group members.

® Bea good listener.
W Encourage others to participate.

® Do your fiir share of the work.

B Work to resolve conflicts in the group.

Step 3 Students can work in their groups to brainstorm ideas for toys
Each group should compile a list, sketch ideas on Portfolio page 11, and

then come to an agreement as to the idea the members like best. Remind
them to use the criteria they outlined to help them sclect their best s
{
idea. L
AUTHOR NO Step 4 After each group has selected its best idea, group members should
— make a detailed sketch of the toy on a large sheet of graph paper.

The Learning
Process roups should conduct
5. You might model
‘What materials will be used to make this toy?
theonsrucion pocess. How expensive will they be? These parts look like they could come off—

Socialskills re developed
asstudents work through

Addblonaby v how will you make this safer for young children?” On Portfolio page 12, )
Ictaction piices have each group list questions to ask about the prototypes to help guide 9
develops planning and el : \

cir inquiry. L

organizatonl il "l

anderrommuniaton— (ELL) Make the toys

skils,and problemsoling. e groups have completed their designs and received feedback from  science and
classmates, each group should make a prototype of its toy. Refer students  Visual Arts

nd 5 to help them understand the process of + The puotopes wil give

a prototype. The more v; inartand  studentsthe chance to

—_— provide, the more interesting the prototypes will  practice an important

SR find that they will need to modify their toys once the  skil:the construction
a construction process begins. As much as possible, let students solve their ~ ofmodeks

own construction problems. This will help them feel more ownership * S99t thatstudents

areate charts showing
eachstepinthe
construction process
oftheirprototypes

5 over their prototypes while also teaching them elements of design and
construction.

26 oo

from the Understanding the Marketplace unit
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